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Effective e-mail campaigns require two critical elements: good list MORE IN E-MAIL MARKETING

hygiene and an understanding of customer preferences. These \nbox Insider: Personalization is @ .
i i the new black e

elements form the foundation for a successful e-mail program.

Below are some quick tips for building and maintaining a good e- Domino's delivers e-mail
. . campaign to support photo
mail list, and recommendations on how to capture customer contest See what the Sales Cloud
preferences so that you're able to deliver relevant and effective e- Inbox Insider: Be excited, not can do for your company
mail marketing messages to your audience. afraid
AARP promotes Road Show with .
e-mail effort View a demo now @

Good list hygiene
DMMews seeks op-eds from e-

Regardless of how well an e-mail is crafted, if it's not making it to mail experts
the inbox, it has no impact. Current statistics show that more than
¢ L add b hered b RELATED TOPICS
25% of e-mail addresses churn per year. Therefore, no matter how - "
pery ENail Marketing Most Popular Most Emailed Most Recent
clean your initial list, it is imperative that you have a process in
place that manages and removes bounce-backs and inactive How to save the US Postal Service
2ddressas. Visa launches Rightclig e-commerce application
Quad/Graphics to close five plants
Are your e-mail addresses accurate? Have they been updated? Are your prospects and customers still Video expands SEM reach for marketers
receiving communications at their listed e-mail addresses? If not, ISPs will notice that you consistently Nielsen: Consumers spending more time on social
send messages to bad addresses. Left unmanaged, this will have a direct impact on your organization's networks, less time with e-mail
ability to deliver e-mail to any customer’s inbox. Moreover, if a significant percentage of your e-mails are Location-based services will make marketing

not being delivered, your marketing RO| will be negatively impacted; the CPM rate you pay to your ESP sense

doesn't discern between delivered and undelivered e-mail. Open market for CRM apps
Should Internet retailers print catalogs?
There are a number of steps you can take to ensure your list is clean and up-to-date: EBay debuts ‘bucks’ rewards program

Postal Service sees 53.5B Q3 net loss; warns of
Send a triggered opt-in confirmation e-mail while collecting addresses. This confirms that the address is 2011 cash shortfall

active, and gives you the opportunity to explain what communications the recipient should expect to

receive from you.

Develop a strategy to remove inactive and/or invalid addresses that bounce from your database. ISPs are u’ V / \ A U I U
increasingly measuring engagement, i.e., how many people read or click on your e-mails. Removing

inactive addresses keeps engagement measurements high.

San Francisco, CA

Collecting customer preferences

Collecting and utilizing customer preferences allows you to create more relevant e-mail communications m“ rkeﬁng Iessons 'Irom:
by providing your customers with (only) the information they want — when they want it.
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Customer preferences help you understand two key things: your customer's specific interests, and their + {Ameriean e et

preferred method(s) and frequency of receiving information. Your goal is to leverage this information and
create relevant messages that speak to your customers as individuals. In short, you are aligning your
messages to the topics they find most important, and delivering those messages at the times and Oz e Uy

frequency they find most appropriate.
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Once you collect customer preference information, you should marry it to the activity and behavior data legislation and its impact to small T"'!"i?,t_ -
businesses. Get... R

you're already tracking: who opened what, which links they clicked, what they are buying, and how often

they are buying. Understanding these inferred preferences will enable you to further refine your
Business Intelligence to Drive Talent

Decision-Making: Today, Managers and
HR practitioners need immediate sccess
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messaging and content to drive even greater results.
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