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Collecting preferences, interests, likes and dislikes
from your customers and prospects to better
understand them as individuals is the foundation for
developing more relevant, effective messaging for
your e-mail marketing communications.
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The key to successful marketing programs is the
ability to speak to your customers as individuals and
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§ A sporting goods store that knows that a customer is interested in skiing, tennis and yoga can feature items
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Michael Thompson is director of deliverability and ISP relations for ClickSquared (www.clicksquared.com), a
provider of relationship marketing programs.
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